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Marketing Information System
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BENEFITS OF MKIS
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Carry out marketing analysis, planning, implementation and control more
effectively
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Effectively utilize the marketing opportunities and overcome potential threats
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Provides marketing intelligence to the firms and helps in early spotting of
changing trends
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Helps the firms to adapt its product and service to the needs and tastes of the
customers
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Helps in improving the quality of decision making by managers
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COMPONENTS OF MKIS
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MARKETING INFORMATION SYSTEM
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Processing Ja-<ill :Ldl
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2-MARKETING INTELLIGENCE SYSTEM
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2-MARKETING INTELLIGENCE SYSTEM

their products, attending their press
conference, trade shows and reading their
annual reports

Q5B (pglaiia $) i (Bask (8 (pedliall Cilaglra pan aly
A gl ab BT Bed 89 Ay jladll L jlaall g cAgdasall agl) 4l sa
Information is also collected from marketing
research agencies
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-MARKETING RESEARCH

“The systematic design, collection, analysis and
reporting of data findings relevant to a specific
marketing situation facing the company” (PHILIP
KOTLER)
Jalad g ped (A0 58 mgiaa (ale Can (8 S le (A (Bl Siga
AS Al da) g ddaa Ay gl @bﬁ&ﬂ.ﬂ\ @MQM\ ol WL
MJ\SJALBJ#JMUJ&eﬂﬁgdS G (A (G gadl) & ga
L Bdaa Al g



3- MARKETING RESEARCH SYSTEM

This may be either conducted by the marketing
department of a company or it may be conducted
by a marketing research organization
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Case Study
New Coke

New Coke product failure

Due largely to research failure

Poor sales

Over 1,500 phone calls a day m Tested on taste only — not intangibles
from angry customers m Decisions based on 60% ratings

Old coke returns in only 3 = Allfor $4 million! |
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MR PROCESS
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Define the problem and research objective
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‘ Collect the DATA
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‘ Analyze the DATA
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Present the findings
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“Stay with me now, people, because In | | Lm

step C, things get a bit delicate.”



Data Sources

Secondary data Is information that already exists
somewhere, having been collected for another
purpose.
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Primary data is information collected for the specific
purpose at hand.
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Examples of secondary sources:
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: 2 A History of
Textbooks, biographies, Redhill

histories, newspaper report
by someone who was not
present
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Primary Data
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Outputs & Feedback
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