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What are Markets?
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Mass Marketing
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One Mass
Market




* o £ o’

9l omid] dulpi
148 guad) 4320 o ggda
i ) A (g gl anaas Alae Ll o A8 gud) 4 adl) G g
daglra ey guel Ao laladie) dlly (dudlaie 48 gu cilo b

moll DA On IR igs (oApa) (A il siar)



A8 gl 45 Jadl) Calaal
Liaad B0l 0 Al o) JaY) dedd (e daliial) (puSal
flgd g )k g Lgililsa (a8 g
(Aiadd 3l pall Goud) Jo 4By i) oy b el
(A8 gudil) CalAAM (g8l aaal)
(o)) Al dilas Jagd
A g Al g (a il g Cinall g 5 gal) JalB Auaas



Why We Segment
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Geographic segmentation
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Demographics

— Age

— Income

— Marital Status
—Gender

— Education

— Occupation
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occupation
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Organization
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Organization

>

Target Market
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Marketing

Organization
Target Market
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