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UNRC101Computer Skills (o gloedl lsLie)

(3 Credit Hours, Prerequisite: -)

This course covers the basic issues related to information technology including: Computer equipment and applications,
Computer classification and components, with an emphasis on developing studentsskills in using word processing, spreadsheet

and presentation software.

gelzd! &lyls UNRC101

(a9 ¥ Goledl Cllazll ¢ Bueian oilelu 3)
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UNRC102 Arabic Language (a1 25U1)
(2 Credit Hours, Prerequisite: -)
This course focuses on skills in reading, writing, structuring ideas and rephrasing essays, letters, articles and reports in the

technical and professional areas.

51.5.9.:." 44l UNRC102
(g0 ¥ Golad) Cdlasll ¢ luerae (licluw 2)

Lios LoagolST Bgllall pyplanll calisdy biasellly bl ! 2eluo solely 2,019 8el a0l (8 Zospall 2alll 2D 5503 e 5,0 5835

UNRC103 English Language 1 (1 d,IS531 4al1)

(2 Credit Hours, Prerequisite: -)

This course aims at building English communication skills to students to enable them to continue their study tasks in English.
This course is considered as an introduction to enhance listening and oral capabilities focusing on group interaction listening

and speaking (Pre-intermediate level).

1 4, I6Y1 4l UNRC103

(ag0 ¥ @oladl Cllasll ¢ o Boeiae oliclu 2)
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UNRC201 English Language 2 (2 a,IS5¥1 4s.l1)

(2 Credit Hours, Prerequisite: UNRC103)

This course aims at building English communication skills to students to enable them to continue their study tasks in English.
This course is considered as an introduction to enhance listening and oral capabilities focusing on group interaction listening

and speaking (Intermediate level).
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UNRC104 Physical and mental activities

(2 Credit Hours, Prerequisite: -)

This course introduces students to different types of sports and its importance. It focuses on the enhancement of fitness and
improving individual and collective sport activities. It presents the dynamic and functional performance in addition to the

basics of sound nutrition and first aid procedures. Special treatment will be dedicated for students having special needs.

sy Ay da sl UNRC104

(g0 ¥t ol l bl (o Boeinn (liel 2)
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UNRC105 Community Development (&aeizl! deiill)
(2 Credit Hours, Prerequisite: -)
This course aims at highlighting the importance of community development, public and private specific policies related to
optimal human resource investment, including health, education, child and family rights, and microfinance programmes.
Laeizll 40l IUNRC105
(g9 ¥ Boladl Cllaslll oy Boiae (liclu 2)
3 Lo Bydall slgald J5a¥1 Lttty Halasl) Ao lilly Holadl laalially Lnorzel] Buaial] Buoal e o gundl Tasliad J) 5500 Gouge
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UNRE101 French Language (s all 4511)
(2 Credit Hours, Prerequisite: -)
This course aims at developing student listening and speaking skills in French language; in addition to promoting the student

interaction to communicate in everyday situations and public places (Beginner level).

Auiyall 4l UNRET01

(ag0 ¥ Goladl bzl ¢ Bueine (licl 2)

g Loz ly Bslell olylea slasy s Lowd Il Jelas J) A8l «oilly § Lzl 3 Zoad il 2alll Slylayshas 3) 5,all oo
(esl! Ssiaue) Baladl (SLF 5 Apagull Cadloll § oialls

UNRE102 Russian Language (dwg,J! 41
(2 Credit Hours, Prerequisite: -)

This course aims at developing basic student skills in Russian language (Beginner level).



Zewg, ! GUIIUNRET02
(g0 ¥ Golad) Cdlasll ¢ lucrae Glicluw 2)
(gl ! Sgtane) Lalll sibe ciutinald L3 Asaladll LA jglas J) 5,810 oo
UNRE108Critical Thinking (&l »Sasll)

(2 Credit Hours, Prerequisite:-)

This course aims to improve students’ abilities to observe and interpret information, to reason, infer, evaluate, judge and

problem-solve using different logical strategies and techniques of critical thinking, thereby enabling them to handle
ambiguous, complex, and/or apparently irresolvable problem situations.

é..LE.iJlﬁSéJﬂUNRE’IOB

(a9¥ s 3alad! cdlazll ¢ (Bueias oliclu 2)

plaseiuly cUSCEL (g @Sl cpupatlly JYadly ¢ 4Sanll 39 culoglall suass Aasdle 3 M clyud cruses ) Hyall dug
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UNRE103 Sociology ( &LA.Z:.-‘A” 1‘1")
(2 Credit Hours, Prerequisite: -)
This course introduces the basic concepts, theories and methodologies of sociology. It addresses how different kinds of social

institutions and interactions affect relationships in society.

¢ Laiz¥! ole UNRE103

(a9 ¥ Goladl Cllasll ¢ o Bueine (licle 2)
Fledl sl edalizll ¢le¥l 4l 2aS Jolidy LS g laia¥! @lad 2wludl zalilly wblaidly eealall LU 5,500 lia aud,
ezl § ol e cilelanlly dpelora¥l Slucwslls (sudly

UNRE104Introduction to Business (JLec¥) | J5)
(2 Credit Hours, Prerequisite: -)
This course introduces the basic concepts of organization, management, economics, marketing, accounting, finance, and
information technology.
Jlee¥l I J5>0eUNRE104
(v ge ¥ 1 Gslad! clall ¢ o buaias olicle 2)
loglall &g 2y Auloelly Gaguilly sLiazd¥ly 5,153 Zalarkly Aalazll Apwsldll eealall 5,atl Jobidy

UNRE105 Ecology (45l elc)
(2 Credit Hours, Prerequisite: -)
This course studies the natural ecosystems and the material social causes of environmental problems. It also addresses the

possible strategies to alleviate and manage these problems.

4l ole UNRE105
(a9 ¥ Goledl Cllasll ¢ Bueine (licle 2)
JSLEL s 8,159 candses oLl ilal Joliks LeS el JSLacald e Lors1 Aol Goloadlls doandall 3000 (a2 5800 Jobity
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UNRE106 Professional Ethics (2 L) «ilaMs)
(2 Credit Hours, Prerequisite: -)
This course deals with the concepts of values and ethics related to educational, cultural and social believes; and their

relationship with success of the different profession fields via behavioral attitudes coherent with these concepts.

il ©lddMs i UNRE106

(a9 ¥ ol Cllasll ¢ Bueine (licle 2)

e Jeall c¥lme Calisee 3 7 Ll Laddley Aunatanlly 2u3lat0 2gull ol azzally o Ll 3DH1s el mualin 5,all sda Jobidy
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UNRE107Communication Skills (o !sdl &lylee)
(2 Credit Hours, Prerequisite: -)
This course addresses the issues of communicating with others as a team or individually. It covers communication goals and

process, foundation tools and influencing techniques, communication skills, and planning communication strategy.

Jwolsill &1y UNRET07

(g9 ¥ Boladl ol oy Boiae (lie b 2)
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CBFC101

Financial Accounting

1-

1 adle Awolza-

This course introduces the students into the accounting environment
through the accounting cycle starting from identification of events,
recording, posting, trial balance, adjusting entries, and financial

statements’ preparations.

ooty Ll 3900 cinyatdl IO (oo ol 2l Sl 5,50 sty
39489 Aax LUl Gline sloielsy Lbioyg Ll ady Silus¥l Cayiinty caspad o

AU @3lgallg 2g

Main reference: Edmonds T., McNair F., Olds P., Milam E., “Fundamental
Financial Accounting Concepts”,McGraw-Hill, 8t Edition, 2013,

Chapters: 1-6

CBFC201

Financial
Accounting2-

2 3l Ao

This course continues in the accounting environment though an
overview if the main elements of the financial statements including:

Current and Non-current Assets, Liabilities and Equity.

AU @ilgall pmlic yaye M (po Apulall Andly cavyasdl H,all JaS
AW Boammg ubol U9 aglual) st g Wglaill Jguadl pasanss &)

Main reference: Edmonds T., McNair F., Olds P., Milam E., “Fundamental
Financial Accounting Concepts”,McGraw-Hill, 8%Edition, 2013,

Chapters: 7-13

13




CBFC301

Intermediate

Accounting 1 -

(EVRCIFIN IS

This course introduces the professional accounting standards and
financial statement preparation, and reviews the accounting cycle. [t will
also include extensive coverage of time value of money concepts and
accounting for and reporting of current assets; current liabilities; and

property, plant, and equipment.

sda 389 AJUI @ilgall slue] 44,8y Al Lpwl=ll sulall 5,8l aus,
Lagall ppalie iy s J) 20Layl Auwl=ll 5000l azly LS pulall
el WYy ol Jouadl (o S kel oyaall (iBlig cogaill duie3]l

Al Jguadly agll

Main reference: Kieso D., Weygandt ], Warfield T., “Intermediate

Accounting”, Wiley, 1 Sthidition, 2013, Chapters: 1-12

CBFC402

Intermediate
Accounting2—

24l g1l A aoloel

This course is a continuation of Intermediate

Accounting |. it includes an extensive coverage of accounting for and
reporting of investments, long-term liabilities, owners’ equity and
related issues, revenue recognition, accounting changes and errors, and

cash flows.

il Aolmall Tidly Linye crasaty 59 1 Blasogall bl 5,8l Lo
Le dalaill Llaally 48U Boamg Jo¥ dlsh claliil¥ly ol yladindl e
e clasasdly Al (UasYlg el paxlly ol w¥L Calie g

Main reference: Kieso D. Weygandt )., Warfield T., “Intermediate

Accounting”, Wiley, 15t Edition, 2013, Chapters: 13-24

CBFC102

Micro-economics —

NEESINPREN]

This course introduces microeconomic concepts and analysis, supply
and demand analysis, theories of the firm and individual behavior,

competition and monopoly, and welfare economics.

wdlally (oyall Jul=iy Lld=sy il slaxd¥l cualie oyall audy
oL, 01 il olazily ,SEaYlg udlially 5,alls 4, 4l sl Aalazll ol lailly
Sl

Main reference:  Mankiw N.G., “Principles of Microeconomics”,

Cengage, 6 Edition, 2012

14




CBFC103

Macro-economics —

L_,lﬁ\ slazdy|

This course addresses the basic concepts related to gross domestic
product, national income, unemployment, inflation, economic growth,
and business cycles. The course will also explain aggregate economic

conditions and the main paths followed to stabilize national economies

soilly eieailly Jleal (bl mslilly Aalanl) dwladl qpalall 5,all Jolisy
o L2l slazd¥l Cgyls 5,5l 1da 7y LS Jles¥l Slyong golazdVl
Aagall Blabaxd¥ lyanud daall 2w Il alyludly el

Main reference: Mankiw N.G., “Principles of Macroeconomics”,

Cengage, 6" Edition, 2012

CBFE201

Development
Economics-

el Sbalazsl

This course highlights the differences between growth and
development. The course explains poverty, prosperity and inequality. It
explains how development could be sustained by different measures
taken by private or public policies related to environment and human
capital including health, education, property rights, migration and

microfinance.

el lda 7ydag Acidly sl o G9,all e o suall alug 5yall Lol
oealie M5 (o Apait)) Aaltiaol i S 7y by Blolucdl peg sally aall
Loy il JUI olyg 2Ly Aalaill Aoladl of Ao lsed) oluolad| (o Aalises

(2 Jagailly Byamelly LuSUI Bgig ulailly dmiall Lod

Main reference: Roland G., “Development Economics”, Pearson, 2014
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CBFC302

Advanced English for
Business —

PR RO
Jleeit

This course introduces advanced texts in different topics such as
accounting, management, finance, marketing, international business
and banking. Students should be able to analyze these texts,

comprehend them, summarize and conclude the main ideas.

LWy 515319 okl € A gt puiilgn o> Lactite Loguas ,all Jolidy
e delms e Il (85 ) ey Bylially Ayl Jlesly Baguadlly
Lo w)ﬂ J\S_é” lej 04}‘4"'” sda Lauklig

Main reference: To be defined by specialists

CBFC202

Financial
Management &,|531-

aJul

This course develops an understanding of main concepts in finance such
as time value of money, discounted cash flows, capital budgeting,
differences between short and long term financial resources, and net

working capital management.
el JWI Ly dle E)bb Jsd Jigbog

Main reference: FoersterS., “Financial Management: Concepts and

Applications” Pearson, 15 Edition, 2015

CBFC104

Business Law-

Il (gils

This course identifies the legal environment of business. Topics include
the legal and constitutional environment of business, dispute resolution,
torts, contracts, agency and employment law, business organizations,
sales negotiable instruments, debtor-creditor relationships, property,

and professional liability.

augilall Ll dleginge Crevatiy Jleed Al g dl 5,8l Jobidy
NS Ogily saally ¥l clelill Usy Jleed Lysrwaly
Wlall adl Slosly ilally coall o @ladally S, ally alasraly

Al Adggadly 4,8y Aglual)

Main reference: Adams A., “Law for Business Students”, 8" Edition,

Pearson, 2014.
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CBFC105

Principles of
Management ¢galeo

5)‘.!:2|-

This course introduces the concept of working with others to achieve
organizational objectives. This course covers the history and purpose
of organizational management, its four core functions of planning,

organizing, leading, and controlling, and the development of its basic

skills.

2008, 15 4 sl ubaially daasenll 3 2t enll Foass, 1 Lasllngs sl 5,153
el Ll y5bas I Gyt LS

Main reference: Robbins S. P., DeCenzo D. A., Coulter M,
“Fundamentals of Management: Essential Concepts and Applications”,

10" Edition, Prentice Hall, 2016.

CBFC203

Human Resource

Management &,ls)-

Ly dall 5ylsll

The course deals with many important issues in human resources
management. It focuses on recruitment, selection, training, motivations,

and promotion of employees. It also explores employees’ relations.

il 31U ls] Jlme 3 Bl cleginsll o asetall 5l Lia Jsbity
ldde JI A8LaYL omad g naboall naoiy (als gl iy Hlas ! e 385
onalsgll

Main reference: Dessler G.“Human Resource Management”, 15%

Edition, Pearson, 2016.
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CBFE202

Change

Management 5,ls)

sl

This course addresses the importance of managing change due to the
fluctuation and drastic mutations in business environment. The course
explain how to identify internal and external forces or factors related to
new initiatives or projects in new markets or affecting the culture of
private and public organizations. The course introduces the students to
planning frameworks and tools for managing and implementing
change. The different experiences explained by external practitioners

are representing a real added value.

Wy § Bl mldanlly c¥gmil) L asall 8] Aueal J) 5,3kl Gylan,
Aalaall Aoy Liedlo s ) (65l of olgadl syoims 44aS iy 529 . Jlas¥)
Slelarll a8at 3 8,35k clls ol Supiz Blewed dgsad myladl of bl
Logdasend 2l Calally culos¥l STl 5,800 3950 LS Amliclly dalall
Ol e Jud e denall dalusell Cyleetl) JSCadwy . padill 3lmslg 851519

oyl e pess 48 48lnoe dayd

Main reference: Gibbons P., “Science of Successful Organizational
Change, The: How Leaders Set Strategy, Change Behavior, and Create an

Agile Culture”, Pearson, 2015.
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CBFE203

Contract

Management

Sgaall-

8la)

This course focuses on the different legal procedures necessary for
different types of procurement. After explaining the main types and
regulations of contracts for local and international needs, the courses
explain how to prepare a Request for proposal and the different steps
to assess, contract and accept the delivery of services or goods.
Sladlanll g lgil Calisa 3lmsy &ygpmall Augilall lel2¥l e 5,8l 58,
28l oy pladly Jslall Azsll ssaall ouilsdy glssl (alaiul dad
535 s ) wesdtll o 2kl Slslaslly J51 )l ans 2458
Sleasly bzl
Main reference: Davidson A.C., “Contract Management: A Contractor's

Perspective”, Create Space Independent Publishing Platform, 1%

Edition, 2015.

2004 alal 51 3, 39aall (1ils
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CBFE101

Operations
Management 5,ls)

Sldeadl-

This course explains the concepts, techniques and tools which help
managers to solve the conflict between financial objectives and
available operational capabilities. The course focuses on different topics
including capacity analysis, inventory management, production control,
supply chain design, and coordination of different projects entities. The

course analyses case studies in the private and the public sector.

Slaa¥l 3895 8 cppall delud @ wloa¥ly wluadly eealall 5,8l 7,y
Jelmty Blass Aegiia auslye e 3800 A bl Aubiaadll olyually 2 W)
On Graddlly wopsdll Uadie puasad LY bagsg 935ll 8ylaly sl

ool g alall g Uaall § Bules N> Al Jolidy g9,adl lisSe calizes

Main reference: Heizer ], Render B., Munson C., “Operations
Management: Sustainability and Supply Chain Management”, 12th

Edition, Pearson, 2016.

CBFC204

Strategic
Management 3,531

EPES PN |

This course introduces the key concepts, tools, and principles of strategy
formulation and sources of competitive advantage. It is concerned with
managerial decisions and actions that affect the performance and
survival of business enterprises. The course focuses on the skills and
business judgment managers must use to define firm boundaries and

maximize long-term profits.
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Main reference: David Fred R., David Forest R. “Strategic Management:

A Competitive Advantage Approach”, 16" Edition Pearson, 2016.
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CBFE204

Management
Information

Systems—

2y15¥) Sl glall elas

This course introduces computer-based information systems in all
functional areas of business. It focuses on Computer and information
technology, resources, management and end-user decision making, and

system development.
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Main reference: Laudon K.C, Laudon |J.P., “Management Information

Systems: Managing the Digital Firm” 14" Edition, Pearson, 2016.
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CBFC106

Principles of
Marketing— (sslw
éﬁ}—a&ﬁ\

This course examines the business function of Marketing. Students will
learn how marketers deliver value in satisfying customer needs and
wants, determine which target markets the organization can best serve,
and decide appropriate products programs to serve these markets.
Topics include branding and product development, pricing strategies,
marketing research, promotion, distribution and service marketing.
Matl s e @lang Jles¥l @lle 3 Gagundll casllsg 5yall 1ia Jobidy
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Main Reference: Kotler P., Armstrong G., “Principles of Marketing”,

Prentice Hall, 16t Edition, 2015

22




CBFC107

Math for Business —

JlecHI Slesl,

This course reviews the fundamental mathematical skills, such as
algebra and other mathematical techniques. It also addresses the topics
of financial mathematics such as simple interest, compound interest,
annuities, loans and mortgages, bonds and sinking funds, investment

decisions.
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Main reference: Salzman S.A,Clendenen G., “Mathematics for

Business”, 10™" Edition, Pearson, 2014.

CBFC205

Statistics I— 1 sbas|

This course introduces various graphical displays and measures of
location and variability to describe data. The course considers
elementary probability and sampling distributions, and uses the normal
and t-distributions in estimation and hypotheses testing. It includes

descriptive techniques, linear regression and correlation.
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Main reference: Weiss N.A., “Elementary Statistics”, 9t Edition, Pearson,

2016.

CBFC303

Statistics 2-

2 slas)

This course is a continuation of Statistics. Confidence intervals and
hypothesis tests are studied in more detail, beginning with two sample
inference for means and proportions. The inferences in simple linear
regression and multiple regression are presented. Analysis of variance
and experimental design are introduced. Other topics include chi-
square tests for goodness-of-fitand independence, and the principles of
nonparametric tests. Use of statistical software, such as SPSS, is also

required.
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Main reference: Kuiper S., Sklar |, “Practicing Statistics: Guided

Investigations for the Second Course”, Pearson, 2013.
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CBFC108

Introduction to
Tourism and
Hospitality-

) Js
Wlatwdly 4> Lewdl

This course provides an overview of the structure and scope of the
travel/tourism and hospitality industries. This course examines the
components of the tourism industry: transportation, accommodation,
food and beverage, and attractions. Other topics include the history,
political, social and cultural impacts tourism has on local, state and

global environments.
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Main reference: Walker . R. “Introduction to Hospitality

Management”, SthEdition, Pearson, 2016.
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CBBC301

Managerial
Accounting — 4ul=se

a;lal

This course provides an introduction to the fundamentals of management
accounting. Topics include cost accounting terminology, job costing,
process costing, activity-based costing, activity-based management, cost-
volume-profit analysis, budgeting, standard costing, variance analysis,
responsibility accounting, variable costing, transfer pricing and decision

making.
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Main reference: Brewer B.C., Garrison R.H., Noreen E.W., “Introduction to

Managerial Accounting”, McGraw-Hill, 6™ Edition, 2013

CBBE101

Taxation Accounting

EWEUN NPT

This course includes preparation of income tax returns and explains all of
the tax issues that arise from the formation of the corporation to

liquidation

oo Toy 2yl Llasll aas zydoy umadl oladl slae) 5,all (eiany
Asiad J) 4S80 s

Main Reference: Block C.D. “Corporate Taxation: Examples &

Explanations”, Wolters Kluwer Law & Business, 4t Edition, 2010

CBBE501

Auditing-

bl g

This course covers the auditing principles, including
professionalstandards, auditing concepts, planning an audit, internal
controls, sampling tools,fraud, auditing of financial statements and due

diligence.
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Main Reference: Arens AA, Elder RJ., Beasley M.S., “Auditing and

Assurance Services”, Prentice Hall, 14" Edition, 2012

CBBC501

International

Reporting Standards

adodl yya7ll plas

This course provides students with the guiding principles behind the

International Financial Reporting Standards (IFRS) and thoroughly
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explains them. It will also highlight the commonality and divergence

between the IFRS and the GAAP.

Ledlig Aol QW it pulas shy Zezsll ool LI 5,80 S5
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Main reference: Needles B.E., Powers M., “International Financial
Reporting Standards: An Introduction”, Cengage Learning, 3"Edition,

2013

CBBE601

Fraud & Forensic

Accounting sl

This course provides a solid foundation for building skills in forensic
accounting  techniques, including gathering, interpreting, and
documenting evidence. The course examines the investigative techniques
used by accountants to conduct forensic examinations as well as the
common schemes and techniques used to commit fraud. The skills
acquired will enable students to assist businesses in detecting,
investigating, documenting, and preventing fraud including those related

to money laundering and terrorism financing crimes.
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Main reference: Hopwood W., Young G.R,, Leiner ., “Forensic Accounting

and Fraud Examination”, McGraw-Hill, 2"Edition., 2011
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CBBE502

Islamic Banks
Accounting dwlse

Aadluadl il

Knowing the limitations of conventional accounting, this course explains
the main accounting standards developed by Accounting and Auditing
Organization for Islamic Financial Institutions (AAOIFI) which should

comply with the Qur'an and Sunnah.
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Main Reference: Hassan M.K,, Kayed R.N., Oseni U.A,, “Introduction to

Islamic Banking & Finance: Principles and Practice”, Pearson, 2013
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CBBC201

International Trade-

4d9s Bylms

This course focuses on international transactions that involve a physical
movement of goods or of factors of production (migration, foreign direct
investment). Three issues are explored: the gains from trade, the pattern
of trade, and the presence of protection. It also emphasis on the role of the
international organizations (European Union, World Trade Organization)

in international trade.
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Main reference: Krugman P., Obstfeld M., Melitz M., “International Trade:

Theory and Policy” Pearson, 10" Edition, 2014.
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CBBC202

Monetary & Fiscal
Policies &luwleud!-
adWlg Goadl

This course addresses how the government uses its revenues,
expenditures and monetary tools to influence the economy. It explains the
structure of the state budget in addition to the different tools that might be

used by the Central Bank.
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Main reference: Langdana F.“Macroeconomic Policy: Demystifying

Monetary and Fiscal Policy”, Springer, 5thEdition, 2010
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CBBC203

Money & Banking -
J)Lél‘j .}5.5.;.”

This course provides students with a theoretical overview on the
importance of money and banking to economic activities. It also covers the
definition of money and its components, how interest rates are
determined, the determinants of the money supply, the evolution of
commercial banking, deposit creation and a detailed study of the

importance and role of central banks and their functions.
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Main reference: Cecchetti S., Schoenholtz K., “Money, Banking and

Financial Markets, McGraw-Hill Education; 4" Edition, 2014
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CBBC101

Management of
Financial
Institutions— ,ls|

ERI(ICARAY

This course addresses the financial system, its various types of financial
institutions and the risks they are exposed to. The course also addresses
how crises affect the performance of financial institutions worldwide and
locally as well.
oo G Sblally AW asluwsl daliell JCaY s JU allashl 5,8l Joliy
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Main reference: Madura Jeff, “Financial Institutions and Markets”,

Cengage Learning, 10%Edition, 2014

CBBC502

Financial Statement
Analysis — Jd=3
LU @slaall

This course addresses the analysis of financial statements and other
available sources of information. The course focuses on the application of
fundamental analysis; i.e., financial ratios and other valuation techniques.
In addition, the course also familiarizes students with the preliminary

concepts required to successfully pass the technical analysis course.
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Main reference: Subramanyam, K.R. and Wild John, "Financial statement

analysis” McGraw Hill lrwin, 11t Edition, 2011

CBBC302

Bank Management-

J)LA-U E)‘.)l

This course addresses the banking industry and its management
challenges. This includes history and regulation of banking, bank financial
statements and performance, management of funds’ sources including
deposits and capital, management of investments portfolio and liquidity
positions, and lending policies and procedures. The course pays special
attention to the differences between the local and foreign banking

industry.
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Main reference: Ross P., Hudgins S., “Bank Management and Financial

Services”, McGraw-Hill, 9" Edition, 2013

37




CBBC204

Insurance &

Reinsurance
dﬁ‘\.ﬁl

This course is made up of two parts. The first one focuses on insurance,
and it covers the principles of insurance, insurance contracts, insurance
organization and regulation. It also addresses the different types of
insurance. The second part covers methods and types of reinsurance,
functions of reinsurance, proportional and non-proportional treaty
agreements, reinsurance programs, the price of reinsurance and

reinsurance relationships.
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Main reference: George G. “Insurance Risk Management and

Reinsurance”, 2"Edition, 2015

CBBC102

Financial Markets-

LW Glgud

This course explains the role of financial markets in the business
environment. It also addresses the regulatory issues and the
microstructure of financial markets, the different types of financial
markets and the financial instruments traded on them, the valuation of
stocks and bonds, the efficient market hypothesis, and the basic concepts

of financial derivatives.
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Main reference: Fabozzi F)., Modigliani F., Jones FJ, and Ferri
M.G., “Foundations of Financial Markets and Institutions”, 4" Edition,

Prentice Hall, 2010.

38




CBBE102

International Finance-

Joul Jugal]

The course addresses the international monetary system and the flow of
funds at the international level. This includes international capital
markets, foreign investments, and foreign exchange rate determinants

and exposure.
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Main reference: Madura )., “International Financial Management”,

Thomson/Southwest, 12t Edition, 2015
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CBBC799

Finance Internship 1—

1&.9.1.5.9..\5

This course providesstudents with a professional field experience. The
course is conducted under the supervision of financial experts, carefully

selected and approved by the University.
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CBBC401

Islamic Banking

2oLl Caylall

This course explains the structure of the Islamic banking industry, its
products including Murabaha, tawarug, Musharaka, Mudaraba and
Sukuk. Furthermore, this course highlights the different techniques related
to the assessment of Islamic Banks performance and their risk

management tools.
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Main reference: Hassan M. K., Rasem N., Umar N. K, Oseni A,
“Introduction to Islamic Banking and Finance, Principles and Practice”,

Pearson, 2013

CBBC303

Feasibility Studies

éj.\.‘;ﬂ QL«ub.}

After a general and brief survey of different types of feasibility study
including market, technical and financial, this course focuses on the
underlying assumptions and the potential actions that might be taken to

conduct a feasibility study for projects.
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Main reference: “Feasibility Study Preparation and Analysis”, PCH

Publications, 2007

CBBC205

Portfolio
Management &,ls]

*I.. “

This course introduces students to the topics of asset allocation and
investment policy, risk and return, risk and diversification, mean-variance
optimization, security valuation, asset pricing models, techniques for
evaluating investment management performance, and portfolio

management strategies.
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Main reference: Elton E., Gruber M., “Modern Portfolio Theory and

Investment Analysis”, Wiley ,9" Edition, 2014
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CBBC206 Financial Risk This course explains how to manage the different types of risk including
Management 3,ls| credit risk, market risk, liquidity risk, and operational risk. The course also
aJU sl addresses risk measurement techniques and instruments such as

duration, convexity, portfolio beta, and value at risk.
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Main reference: Hull J., “Risk Management and Financial Institutions”

Wiley, 4t Edition, 2015
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CBBE401

Credit & Lending
Management 5,ls)

olezs¥ly (o1,8Y

After being familiar with the basic concepts in accounting, finance, money
and banking, students will benefit from this course in understanding the
management of different facilities offered by banks. At the end of the
course, students will be able to understand the different methods used to
assess the direct and indirect financing tools including loans, overdraft

facilities, and trade finance facilities.
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Main reference: Sathye M., Bartle ], Boffey R, “Credit Analysis and

Lending management”, Tild University Press, 3rdEdition, 2013
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CBBE602 gl Juloel! In markets lacking efficiency, technical analysis could be profitable. This
Technical Analysis course addresses the field of technical analysis and its main tools. It
examines candle charts, pattern studies, price and major indicators and

oscillators such as moving averages and Relative Strengthindex (RSI).
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Main reference: Edwards R.D., Magee |, Bassetti W.H.C.“Technical

Analysis of Stock Trends”, CRC Press, 9t Edition, 2007
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CBBE201

Financial Derivatives

aJW olaesd

This course explains how to value the financial derivatives represented by
options, futures, forwards and swaps. In addition, this course shows how

to use these derivatives in hedging against different types risks
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Main reference: Hull J., “Options, Futures, and Derivative Securities”, 9t

Edition, Prentice-Hall, 2014.
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CBBE202

Behavioral Finance -

ERAPRENIY

Traditional financial behavior of investors is based on rationality. This
course explains the behavioral and cognitive psychological theory and
combines it with conventional finance to provide an understanding on
how people make financial decisions. It presents the existing evidence that
contradicts the notion of rationality, and seeks to explain them and their

origins, using insights from psychology.
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Main reference:Pompian Michael M, “Behavioral Finance and Wealth

Management”, Wiley, 2"dEdition, 2012

CBB(C899

Finance Senior Project

This course allows students to develop a project in a finance topic under a
supervision of a tutor. Students are required to investigate a phenomenon,

collect and analyze data, and present findings and conclusions.
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CBBC207

Quality Management

BagellByla]—

This course is an introduction to the management of quality in
organizations. Topics include statistical quality control, design of quality
management systems, implementation, measurement, and management

issues in quality programs.
L8, dile gunga pasatig .lalaill § 8agzell 8yla) JI Mo 8l 1da JSia
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Main reference: Thomas S.F., “Managing Quality: Integrating the Supply

Chain”, 6" Edition, Pearson, 2016.

CBBC402

Research
Methodology- ol
Ee !

This course provides the theoretical and practical base for a research
project. It covers the fundamentals of the research proposal, literature

review, and qualitative and quantitative methods.
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Main reference: Cooper D.R., Schindler P.S., "Business research methods",

McGraw-Hill, 12" Edition, 2014
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CBBE103

Corporate

Governance

N YA
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This course examines the rules and processes of firms” management and
supervision. The course addresses the stakeholders’ conflicts of interest
and corporate governance’ interactions with law, politics, and ethics. The
course also explains the roles and responsibilities of different managing
and controlling parties in the firm including the board of directors, its

committees and executives managers.
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Main reference: Larcker D.,Tayan B., “Corporate Governance Matters: A
Closer Look at Organizational Choices and Their Consequences”, 2nd

Edition, Pearson, 2016.
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CBBE104

Decision

alylyal deliyo

Making

This course focuses on the critical thinking about defining strategic
problems and formulating creative solutions for a group, a firm, or an
industry. The course explains thinking styles, methodologies and creative
processes apt to remove barriers, afford innovation before being

transformed into practical solutions.
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Main reference: Howard R.A.,, Abbas A.E., “Foundations of Decision

Analysis”, Pearson, 2016.
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CBBC303

Feasibility Studies-

63..\:;)\ ‘;’L*“‘)"

After a general and brief survey of different types of feasibility study
including market, technical and financial, this course focuses on the
underlying assumptions and the potential actions that might be taken

to conduct a market and financial feasibility study.
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Main reference: “Feasibility Study Preparation and Analysis”, PCH

Publications, 2007.

61




E-commerce

This course addresses laws and regulations involved in electronic
commerce. It focuses on legal issues related to the adoption of various
forms of electronic commerce, including intellectual property, security
and privacy, electronic signature, and e-payments. The course also
compares between the domestic and international regulations and

lows involved in electronic commerce.

Regulations—
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Main reference: Davidson A., “The Law of Electronic Commerce”,
Publisher: Cambridge University Press, 2009.
CBME201 E-Business The course provides a realistic coverage of strategies for e-business
Strategies— illustrated by case studies derived from the experience of a wide
Jlae¥ bz 1 ! variety of industries and countries. It focuses on strategic issues such
A ASTYI as value creation, e-business models formulation, e-service provision,

and online channel management.
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Main reference: Tawfik )., Albrecht E,, Francisco M.L., “Strategies for
e-Business: Creating Value through Electronic and Mobile

Commerce”, Publisher: Pearson, 3" Edition, 2014
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CBMC101

E-Commerce 3,l=dI-

A9 ASTYI

The course describes how transactions take place over networks and
especially the internet. It explains the e-commerce mechanisms,
infrastructure, tools, and implementation. The course also explores the
E-commerce opportunities, limitations, field of application, strategies,

payment systems, and security and risks issues.
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Main reference: Efraim T., David K., “Electronic Commerce”, Publisher:

Pearson, 7"Edition, 2012.

CBM(C202

Consumer Behavior

— el Jolu

The course explores the main concepts explaining the consumer
behavior in the real world. To achieve this objective, the course
addresses some core psychological concepts as the consumer’s
motivation, perception, knowledge and attitudes. It also explains the
process of making decisions and main factors affecting the consumer

behavior.
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Main reference: Hoyer W.D., Maclnnis D.J.PietersR., “Consumer

Behavior”, Publisher: Cengage Learning, 6™ Edition, 2013.

CBMC203

Sales Management

gl 5)ls)-

The course explains the role of selling in marketing and the main sales
strategies. During the course, students learn the sales environment
and techniques and how to recruit, select, motivate, train, compensate,

and evaluate sales force.
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Main reference: Jobber D. Lancaster G. “Selling and Sales

Management”, Publisher: Pearson, 10t Edition, 2015.
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CBMC204

Services Marketing —

Sleusdl 319l

This course examines the fundamentals of services marketing.
Students examine important issues facing service providers and the
successful provision of services. Topics include an overview of services
marketing and strategies, standardizing and aligning the delivery of

services, and the people who deliver it.
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Main reference: Lovelock C.H., Wirtz |, “Services Marketing: People,

Technology, Strategy”, Publisher: Prentice Hall, 7" Edition, 2011.
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CBMC205

Product Strategies —

ol ol il

The course addresses the product concept in theory and practice and
the main product related decisions such as product form, design,
features, mix, and packaging. It also focuses on the product strategies
throughout the product life cycle stages: development, introduction,

growth, maturity, and decline.

il Aalarll wledll ol algladasy Uylas mullogedn Jyall Jolidy
Slemslial e 585 LS cadially milly Slidly ceaanlly JSCAl Jie
Dla=ilg @'4.2.”334.1."3 p,g..\.i.ﬁ\j ).33.14.:.1\ il 8390 Ul I @L}l\

Main reference: Baker M.M., Hart S, “Product Strategy and

Management”, Publisher: Pearson, 2" Edition, 2007.

CBMC206

E-Marketing —
S AT Bagudll

The course describes the present and future context of e-marketing. It
addresses the consumer behavior online and how to introduce an
online offer. The course also explains how to communicate, deliver a
value and build profitable relationships using the e-marketing

programs.
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Main reference: Strauss )., Frost R., “E-Marketing”, Publisher: Prentice

Hall/ Pearson, 7* Edition, 2014.

CBMC207

Retail Management

— Bl 343

This course addresses the world of retailing from a marketing
viewpoint. It focuses on the elements that comprise the retail mix,
including types of retailers, multichannel retailing, retail strategies,
selecting retail site locations, supply chain management, store

management, store layout & design.
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Main reference: BermanB.R, Evans |.R, “Retail Management: A

Strategic Approach”, Publisher: Prentice Hall, 12t Edition,2013.

CBMC208

Pricing Policies —

M‘ QLwLH

The course explains the economic and behavioral foundations of the
pricing theory. It discusses issues related to the pricing policies,
psychological impact of prices, reference prices, and different pricing

strategies.

Llaall (idlug . aawdll Al 4S5 lilly 230laid¥l ! 5,5l 7,k
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Monroe K.B., “Pricing: Making Profitable Decisions”, Publisher:

McGraw Hill, 3" Edition, 2003.

CBMC209

Integrated Marketing

communications

@M‘ e Lasy!
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The course addresses the promotion and advertising foundations and
environment. It focuses on the advertising strategies and the media
planning. The course also explains the process of creating, executing,
and producing creative advertisements for print, electronic, and digital

media.
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Main reference: Lane R, King K., Reichert T., “Kleppner’s Advertising

Procedure”, Publisher: Prentice Hall / Pearson, 18"Edition, 2011.
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CBME202

Business to Business

Marketing — (&sg-u3
Jlas¥I

This course explains the importance of marketing products and
services to other organizations, the unique nature of business
customer's needs, and the different marketing strategies that can be
employed to meet those needs. Topics include business markets and
business marketing, creating value for business customers,
establishing strong communications, and managing customers’

relationships.
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Main reference: Vitale R., Pfoertsch W., Giglierano J., “Business to

Business Marketing”, Publisher: Prentice Hall, 2011.
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CBME203

Sales Promotion —

Slad) gy

This course helps students to understand why, when and how sales
promotion tools work. It addresses many types of sales promotion and
their usage in different business sectors. It also shows how to deal with

a wide range of promotional techniques.
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Main reference: Mullin R., “Sales Promotion: How to Create,

Implement and Integrate Campaigns that Really Work”, Publisher:

Kogan Page, 5t Edition,2010.

CBME204

Direct Marketing —

AL Ggud)

The course explains the reasons behind the growth of direct
marketing. It introduces students into the direct marketing
environment, how to use direct marketing to analyze the marketing

situation, and the direct marketing strategies and media.
ol aiyaty pgdy LS 2L Gigudll sokasy ga olewl 5,8l =5
posll Jubmtd AL gl plasial 20iSs AL Gisd)l it

Main reference: Tapp A., Whitten I, Housden M., “Principles of Direct,

Database and Digital Marketing”, Publisher: Pearson, 5thEdition, 2013.

CBME205

Public Relations —

Loladl e lEMa

The course focuses on the principles, processes, and practices of public
relations and its position in the marketing communication. It
addresses the impact of public relations on public opinion, media
relations, employee relations, community relations, government

relations, international relations, and crises management.
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Main reference: Seitel F.P., “The Practice of Public Relations”,

Publisher: Pearson, 12t Edition, 2013.
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CBFC799

Marketing Internship

By doing this course, students gain a professional field experience. The
course is conducted under the supervision of Marketing experts,

carefully selected and approved by the University.
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CBFC401

Marketing Research
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This course demonstrates the basic concepts of research as a tool to
help in marketing decision making. It explains the various steps
involved in carrying out a marketing research beginning by the
problem identification, going through research design, data collection

methods, types of samples, and measurement and scaling.
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Main reference: Malhotra N., “Marketing Research: An Applied

Orientation”, Publisher: Prentice Hall/ Pearson, 6™ Edition, 2010.
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CBFC210 International This course analyzes the nature of the international marketing
Marketing — éej_w.ﬁl emphasizing on the international markets entry dimensions, global
Jg..\.ﬂ environments, international trade system, and international marketing
behavior. It also examines the key elements affecting the decision to

go international and the means to enter global markets, and the right

marketing strategies in different markets.
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Main reference: Hollensen S., “Global Marketing”, Publisher: Pearson

Education Ltd, 6™ Edition, 2014.
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CBFC304

Brand Management

Lylnnll Adlall 5,15)-

This course explores issues related to brands, brand equity, and
strategic brand management. It also combines a comprehensive
theoretical foundations with numerous techniques and practical

insights for making a better day-to-day and long term brand decisions.
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Main reference: Keller K.L., “Strategic Brand Management Building,
Measuring, and Managing Brand Equity”, Publisher: Pearson4t

Edition,2013.
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CBFC305

Website Design—
skl peosas
S ASTY

The course explains how to build a website that serves the customers
and helps to achieve the company’s marketing goals. It focuses on
many issues related to web design including content, accessibility, and
architecture. The course also explains how to promote a website

through search engines, customer newsletters, and online advertising.
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Main Reference:Potts K., “Web Design and Marketing Solutions for

Business Websites”, Publisher: Friendsof, 2007.

73




CBFC211

Strategic Marketing—

sl Bagud|

The course provides students with the necessary tools and frameworks
to be an effective contributor to marketing decision making. It focuses
on the marketing planning process going through the market and
environment analysis, designing a marketing strategy, marketing mix,

implementation, and control.
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Main reference: Wilson RM.S., Gilligan C., “Strategic Marketing
Management: Planning, Implementation, & Control”, Publisher:

Elsever, 2016.
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CBME301

Tourism Marketing —

This course provides adeep understanding of the marketing
process as it  applies to travel and tourism.  General
concepts of marketing for tourism and the importance of
tourism marketing are emphasized. The course also covers the
types and functions of tourism agencies and addresses the

marketing mix and strategies for tourism industry.
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Main reference: Kotler P.T., Bowen )T, Makens], Baloglus.,
“Marketing for Hospitality and Tourism”, Publisher: Prentice Hall/

Pearson, 7 Edition, 2017.
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CBME302

Social Marketing —

Fle¥ Gigudl!

The course addresses the origins of social marketing, its core
principles, and how to understand the citizen and society. It explains
also the main issues that must be considered in developing,

measuring, and evaluating social marketing programs.
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Main reference: Eagle L., Dahl S., Hill S., Bird S., Spotswood F., Tapp

A, “Social Marketing”, Publisher: Pearson, 2012.

CBME303

Marketing for non-
Profit Organizations -

aoyll pe

This course explores the theories, and techniques of marketing for
non-profits organizations. It addresses important marketing issues
facing nonprofits. It focuses on the best practices and assesses the

return on investment in social media and marketing for nonprofits.
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Main reference: Andreasen AR, Kotler P.T, “Strategic Marketing for

Non-Profit Organizations”, Publisher: Prentice Hall, 7th Edition, 2008

CBME304

Entertainment

marketing  :5-ud

This course focuses on entertainment marketing: film,cable, sports,
publishing, social communities, electronic gaming, and more. It will
be important to discuss marketing of previous products due to its

increased importance in business world.
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Main reference: Lieberman A, Esgate P., “Definitive Guide To
Entertainment Marketing, The: Bringing the Moguls, the Media, and
the Magic to the World”, Publisher: Pearson Education, 2" Edition,

2014.
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CBFC899

Marketing Senior
Project- g9 ydue

ol

This course allows students to develop a project in a topic of
Marketing under a supervision of a tutor. Students are required to
investigate a phenomenon, collect and analyze data, and present

findings and conclusions.
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CBBC301 Managerial This course provides an introduction to the fundamentals of management
Accounting — dul=a | accounting. Topics include cost accounting terminology, job costing,
aylsl process costing, activity-based costing, activity-based management, cost-
volume-profit analysis, budgeting, standard costing, variance analysis,
responsibility accounting, variable costing, transfer pricing and decision

making.
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Main reference: Brewer B.C., Garrison R.H., Noreen E.W., “Introduction to

Managerial Accounting”, McGraw-Hill, 6" Edition, 2013

92




CBBC303

Market and Financial
Feasibility Studies-

63..\:;)\ .;»waa

After a general and brief survey of different types of feasibility study
including market, technical and financial, this course focuses on the
underlying assumptions and the potential actions that might be taken to

conduct a market and financial feasibility study.
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Main reference: "Feasibility Study Preparation and Analysis", PCH

Publications, (2007)
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CBBC402

Research
Methodology- zabs
C‘_z_g..n

This course provides the theoretical and practical base for a research
project. It covers the fundamentals of the research proposal, literature

review, and qualitative and quantitative methods.
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Main reference: Cooper D.R., Schindler P.S., “Business Research

Methods”, McGraw-Hill, 12t Edition, 2014

CBTC101

Beverage

Management

<bigyadl 5,05

This course introduces the management of beverages served in
hospitality operations. Topics include history and trends; service,
procurement and storage. At the end of the course students should be
familiar with various types of beverages such as coffees, and tea along

with those requiring fermentation and distillation.
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Main reference:

-Katsigris C., Thomas C., “The Bar and Beverage Book”, 5t Edition,

Wiley, 2012.

-Murphy J., “Principles and Practices of Bar and Beverage Management:

The Drinks Handbook”, Goodfellow, 2013

CBTC201

Public Relations in
Tourism and
Hospitality- <l8Mall
4o Lead| @ Al
Wlaiudy

This course introduces strategic issues and effective practices of
communication between organizations and their constituencies. It
includes the study of public opinion research, media relations, public
communication campaigns, consumer identity, and representational
ethics. Students gain practical experience in writing news releases,

conducting surveys, and designing integrated campaigns.
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Main reference: Deuschl D., “Travel and Tourism Public Relations”,

Routledge, 2006.
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CBTC102

Health and Safety
Procedures in
Tourism and

Hospitality-
Ll Gilel ]
Ao Leadl 3 2Ly
saadly

This course focuses on sanitation and safety principles in tourism and
hospitality. Topics cover safety and hygiene requirements during visitor
excursions and stay. It also addresses food and beverage hygiene

handling including preparation, service, storage, and waste disposal.
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Main reference: Singh K., “Hygiene and Sanitation Management in

Hospitality Industry”, Naman, 2011
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CBTC103

Food Management

alalall 3,1s)-

This course focuses on preparation techniques of main food categories
including different types of meats, fish, vegetables, patisserie and fruits.
At the end of the course, students should acquire the necessary
knowledge to manage food procurement, preparation, conserving and

serving.
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Main reference:

-Getz D., Tommy A, Robinson R., Vujicic S., “Foodies and Food
Tourism”, Goodfellow, 2014

-Payne-Palacio )., Theis M., “Foodservice Management: Principles and

Practices”, 12™ Edition, Pearson, 2011.
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CBTC104

Hotel and Resort

Management-

az=idly Baiall 8,ls)

This course introduces the operations of hotels and resorts, its various
departments and room division. Students will be exposed to

management functions within the different levels in these facilities

oy e Lod Ml 83y LS Lod 8,301 puis 3o Raleel) LaLusly
Sl i Jaaliell Sbgtudl § 8,153

-Main references:

-O'Fallon M. )., Rutherford D. G., “Hotel Management and Operations”,

5th Edition, Wiley, 2011.

-Mill R. C,, “Resorts: Management and Operations”, 3'Edition, Wiley,

2012
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CBTC105

Travel Agency and

Touristic Guidance-

JL&)}"} ).M.N QY\S}
Ll

This course explains the basic operations in the day to day business of
the travel agency including the best practices, differences between
people and cargo activities, and how to build connections with other
agencies locally and abroad. In addition, the course allows students to

acquire the necessary knowledge and skills required by tour guides.
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Main reference: Frost W., “Travel and Tour Management”, Pearson

Australia, 2003
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CBTC106

Ancient History of

Syria-

i) dyge yls

This course covers the study of the following eras in Syria: the old ages
and the middle ages until the early modern ages. It highlights the
achievements that the region has accomplished during those ages. It also
explores the glorious kingdoms in those ages, and their relationship with

the neighboring empires.
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Main reference: Bryce T., “Ancient Syria: A Three Thousand Year

History”, Oxford University Press, 2014

CBTE101

Religious Tourism-

Aol 3Ll

This course explains the main categories of religious shrines, mosques
and churches locally and internationally. In addition, it explains the
different traditions and practices to be respected or highly appreciated

by the local communities, when a tourist pays a visit to one of those sites.
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Main reference: Raj R., Morpeth D., “Religious Tourism and Pilgrimage

Festivals Management: An International Perspective”, CABI, 2007.
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CBTE102

Local Folklore-

@addl elSTsall

This course familiarizes students with the local folklore. It mainly
addresses the local folkloric cloths, literature, music, and dances. It also

explains the different efforts to classify and preserve the local folklore.

.334‘_';_” e (X TIPA 3.3)3.\&.‘3.&.” ;;»L‘aj).lb Ls.é..wjl‘j g.{)’\j ;ijﬁb

Main reference: Sims M., and Stephens M., “Living Folklore: An
Introduction to the Study of People and their Traditions”, Utah State

University Press, 2005.

CBTE103

Syriac Language-

EVIRON [T

This course focuses on Syriac language in order to familiarize students
with the language of Jesus Christ and enabling them to help tourists in

reading some writings on tablets and monuments in the country.
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Main reference: Thackston W.M., “Introduction to Syriac”, Ibex Pub

1999
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Hotel Operations-

This course examines the organization and management of lodging
operations. It covers day-to-day operations of each departmentin a hotel
and allows students to understand room division, corporate structures,
responsibilities, hotel services and job requirements, decision making,

and industry trends.
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Main reference: Vallen K.G., Vallen J.J., “Check-in Check-Out: Managing
Hotel Operations”, Prentice Hall, 9t Edition, 2012
Tourism and This course provides students with a professional field experience. The
Hospitality course is conducted under the supervision of Tourism experts, carefully
CBTC799 Management selected and approved by the University.
Internship T = | 34 Colyals 5,0l 1a sl s Auiges Llotae s Ml 5,8l 353,
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CBTC202

Quality Management
for Tourism and
Hospitality— 3,ls]
4o Lewd § 835!
Wlataly

This course introduces the management of quality in tourism and
hospitality. It focuses on techniques and skills necessary for successful
customer service delivery in any visitor-related business. It also

addresses customer contact skills in tourism and hospitality.
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Main reference: Kandampully )., Mok C., Sparks B.A., “Service Quality

Management in Hospitality, Tourism, and Leisure”, Haworth Hospitality

Press, 2001

CBTC107

Rural and Urban
Touristic Sites-
STSEWRIR PR
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This course aims to familiarize students with the main rural and urban

touristic sites in Syria. The course will be heavily based on field trips.

& Lwazelly i I Ao L) 281501 @aly Ml Casyad ) el s G,
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Main reference: Newsome D., Moore S., Dowling R., “Natural Area

Tourism: Ecology, Impacts, and Management”, Channel View

Publications, 2013.
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CBTC108

E-Business in Tourism
and Hospitality-

@ A9 AV JlecH
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This course addresses the increasing importance of e-business in the
tourism and hospitality industry. It explains how to design a website,
achieve an e-booking and the different techniques of the service
information delivery in the traditional or digital way. Students will also
be familiarized with the different types of e-booking and e-payment,

along with their main related risks and governing regulations.
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Main reference: Zhou Z., “E-Commerce and Information Technology in

Hospitality and Tourism”, 1t Edition, 2003
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Strategic

Management for

This course explains the various strategic management theories and their
applications within organizations in tourism and hospitality. It also
addresses real-world cases and examples that explains how to formulate

and implement strategy.
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Main reference: Evans N., Strategic Management for Tourism,
Hospitality and Events, 27 Edition, Routledge, 2014
This course addresses the main laws and regulations of tourism and
hospitality locally and worldwide. Topics include consumer rights and
complaints handling and the law of carriers, inns, liquor licensing, and
Tourism and gaming. ltalso addresses travel operators and agent legal responsibility.
Hospitality
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CBTC109 Regulations- i . .
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Main reference: Morris K., Cournoyer N., Marshall A, “Hotel,
Restaurant, and Travel Law”, 7t Edition, Delmar Cengage Learning,

2007
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CBTC204

Archeological
Touristic Sites and

Museums-
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This course aims to familiarize students with the Syrian heritage in
museums and different archeological sites. Special attention is paid to
the dead cities and old glorious kingdoms. In addition the course allows
students to get a wide knowledge on how to identify and explain the
main features of cultural heritage displayed in museums. This course is

heavily based on field trips.
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Main reference:-Akkermans P., Schwarts C., “The Archeology of Syria
from Complex Hunter Gathering To Early Urban Societies (c. 16000-300

BC. Cambridge Press Release”, 214 Edition. 2004

-Z0BLER K.A. 2011. “Syrian National Museums: Regional Politics and the
Imagined Community”, in H. Silverman (ed.)“Contested Cultural
Heritage: Religion, Nationalism, Frasure, and Exclusion in a Global

World”171-192. New York: Springer.
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CBTC110

International

Tourism-

Aol 2Ll

This course examines the main cultural dimensions, folklore,
destinations and culinary at the international level. In addition it explores
the role of cross-cultural awareness and communication in the

development of international tourism.
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Main reference:

-Reisinger Y., Dimanche F., “International Tourism” 1%

Edition, Routledge. 2011

-Reisinger Y., “International Tourism: Cultures and Behavior”, Elsevier,

2009
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CBTE105

Contemporary Issues
in Tourism &

Hospitality

3 Byiolas Llas
ALty Ao Ladl

This course examines changes in tourism and hospitality industry. It
addresses the contemporary issues that are influencing the travel,
tourism and hospitality industry worldwide. Students will be aware of
the latest in this industry through information collected from
newspapers, magazines, professional journals, internet and guest

speakers.
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Main reference:Zainal, A., Radzi, S. M., Hashim, R., Chik, C.T. and Abu, R.,
“Current Issues in Hospitality and Tourism Research and Innovations”,

CRC Press, 2012
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CBTE106

Exhibitions,
Conference and
Social Events

Management-

el alall 5513]

Leelara¥ alwlilly

The course serves as a comprehensive overview of the meetings,
exhibitions and conferences. In addition, it addresses the management
of sport, artistic and social events. It identifies the related characteristics
of an effective organization; design practical management strategies;
formulates effective communication processes; supervises personnel;

and establishes logistical plans.
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Main reference: Bowdin G., Allen J., Harris R.,, McDonnell I., O'Toole W.,

“Events Management Paperback”, Routledge, 3rdEdition, 2010

CBTE107

Protocol

Management-

PO

This course introduces the students the importance of protocol and the
common courtesies in professional life, personal life, international

celebration and ceremonies and other situations.
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Main reference: Bennett C., “Business Etiquette & Protocol: Professional

Development Series”, Thomson, 2001
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CBTE108

Ecotourism &

Sustainable Tourism-

ERTEV I |
Lol | 2 Ladl

This course introduces the concepts of sustainability that affect the
tourism industry and the tourism development designed to maintain
environmental, social and economic well-being in order to maintain the

ecosystem stability.

(03 @l Layslasy B Ll e linm (3 4355 ) Aolirdd] wealin 5,all I oy
Shyazel e aladlall Jai e £Leza¥lg 53Lats¥lg gadl slall (e Lilaxll
(Gl allasll

Main reference: Gale T., “Ecotourism and Environmental Sustainability

Principles and Practices”, Routledge, 2013

CBTE109

Medical Tourism-

ol 3Ll

This course focuses on the increasing medical tourism activities intra-
national and international. At the end of the course students should be
familiar with the main international destinations for medical tourism. In
addition they should be able to choose the best techniques to book,

transport and accommodate the patients and their companions.
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Main reference: Hall C.M., “Medical Tourism: The Ethics, Regulation and

Marketing of Health Hospitality”, Routledge, 2013
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Tourism

Marketing

CBTE110

This course provides a deep understanding of the applications of
services marketing in tourism including the application of
marketing in  studying:  markets, touristic  destinations,
accommodation, tourist transportation, tourist attractions.. etc. The
course also addresses tourism marketing strategies especially in a

changing environment and during crises.
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Main reference: Kotler P.T., Bowen |.T., Makens J., Baloglus., “Marketing
for Hospitality and Tourism”, Publisher: Prentice Hall/ Pearson, 7th

Edition, 2017.

IO AR

Tourist

Behaviour

CBTE111

This course teaches students how to apply consumer behaviour
principles to the tourism and hospitality industry. It explores a wide
range of issues related to tourist behaviour such as why do tourists
travel? What motivates them and attracts their attention? What affects
their decision making process? The course addresses these questions
based on the underlying physiological theories that determine the

consumer behaviour.
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CBTC899

Tourism and
Hospitality
Management Senior

Project -

pdlegydn

This course allows students to develop a project in a Tourism and
Hospitality Management under a supervision of a tutor. Students are
required to investigate a phenomenon, collect and analyze data, and

present findings and conclusions.
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