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An Overview of Marketing

éij-w.ﬁ\ u‘.c. dale 5)2_’»



saldl pasll G AL
Mladl g Lads widy (/WS @uw (ads



G gl sgdal Joe (@Ilall § 19wl wae s Philip Kotler
g Lapeg (LLASI JIiz) o (ol & ) Jie 38 8,40 Ggudd) Jlms
Marketing Insights from A LS Lgass (0 319wl Jlmo (§ Bde oS
e O digudll dips (o g Udsgud 130 80 ,LigS dud aung gllgto Z
4195 G AaL) O (28,0 odn i Linyl il alaty) H56S Codid 50
o 1ddl e onSdxadl 8508 (e w55 alliay 85 LeSias poudl wlelive
oo b3S (g ccnudldl b (o 8okl dbgiadl gaidl cwd IS Cuw
& adoie gad Leud Gudimt] Corw 48,8 JS O odd cAdaall Boudl gl A
3.4‘.” 5.04.‘ 2&,@.‘).&.” w‘ Qi > L? %10 LA)...@ L@'\.,_.g.m
Auasild 3ol 9o Ldad Sy



http://www.shabayek.com/blog/2017/04/03/%d9%81%d9%8a%d9%84%d9%8a%d8%a8-%d9%83%d9%88%d8%aa%d9%84%d8%b1-%d8%a7%d9%84%d8%aa%d8%b3%d9%88%d9%8a%d9%82/

rbas ] a5 b cdwadl Audldl l ASbadl §als ol 8oLs511 sda (6035
o 5 i < Aien s bl 8y (3 el + Sl e il
o a9 ol ol padad g3 o oLl ogpally B adll 3315l
i) Sl 6055 il Gudzs J) LLl @ o5 o LI sl
gleas¥ly S el bl Sldae fpo il Eigus



s o
| | :i\wg\s\
@;;f’“‘
N ‘M_Lﬁdm [
3-”«5:’3—‘“-:“



oLl olda .o 1uu¥ly Bagudd! inighas NS (o Baz=ny 3y« Jiae
Aadll lasyay


http://www.shabayek.com/blog/2006/03/25/%d9%85%d8%a8%d8%a7%d8%af%d8%a6-%d8%a8%d9%8a%d8%aa%d8%b1-%d8%af%d8%b1%d8%a7%d9%83%d8%b1/

What Is Marketing?



What is Marketing?

m Kotler et al:

Marketing is a social and managerial process by which individuals and
groups obtain what they need and want through creating and

exchanging products and value with others
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The Marketing Concept
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Core Marketing Concepts

Needs, wants, and

demands
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Demands are human wants that are backed by

buying powetr.
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The Four Marketing Management
Philosophies



Orientation Focus

-_ What can we make or do best?
-_ How can we 2ell more aggressively?
What do customers
want and need?

What do customers want/need, and
how can we benefit society?




The Marketing Mix

Marketing
~ Mix
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What is a product?

A product is anything that can be offeredtoa -
market for attention, acquisition, use, or
consumption that might satisfy a want or
need.
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product
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Various ways to communicate with customers, »
including

advertising, personal selling, »
sales promotion, and publicity »
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All activities involved in
getting the right quantity of a »
product to the right customer »
at the right time and at a »

reasonable cost »



Distribution Channels

Selling Directly to Consumers

e

Selling through Wholesalers
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