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What Is a Product?
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Service

w  Services a form of product that consists of activities, benefits, or satisfactions
offered for sale that are essentially intangible and do not result in ownership.

« E.g., Doctd® exam, legal advice
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*Core benefits
*Actual product

*Augmented
product
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L evels of Products

and Services

Augmented product

Actual product

Features

Delivery After sale
and credit Core Benefit service

Packaging

Installation Warranty
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« Consumer productare products and services bought by
final consumers for personal consumption.

« Classified by how consumers buy them

Convenience products
Shopping products
Specialty products
Unsought products
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Convenience productare consumer products and
services that the customer usually buys frequently,
Immediately, and with a minimum comparlson and buying

effort.
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9 sl adus

« Shopping productare consumer products and services
that the customer compares carefully on suitability,
guality, price, and style.

* Furniture
« Cars

« Appliances
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w  Specialty product@are consumer products and services with unique
characteristics or brand identification for which a significant group of buyers is
willing to make a special purchase effort.

« Designer watches
« Branded fashion wear
« Highend electronics
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w Unsought productsare consumer products that the
consumer does not know about or knows about but does
not normally think of buyingse s & slhall e cilaiil
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L«tc«‘y Lé sale JSS,)
W Asiall ) Liagl s

e Life insurancésll e il
* Funeral servicgsyl clas
* Blood donationgalt & il



Industrial products

w Industrial productsare products purchased for further processing
or for use in conducting a business.

w Classified by the purpose for which the product is purchased
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« Materials and parts
« Capital items
e Supplies and services
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